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Prevention of Unwanted Pregnancies Campaign
Introduction
The focus of the campaign is on a public service announcement concerning the prevention of unwanted pregnancies.  Unwanted pregnancies can result from a "spur-of-the-moment" act, occasional contraception use, wrong calculation of safe days, non-availability of emergency contraceptive pills, and lack of knowledge. Long-term adverse effects can be experienced in the health status of the woman. Some of the effects include sleepless nights, emotional upsets, and regular arguments. Besides, there can be feelings of regrets, which may result in complications like depression. Feelings of detachment may also be experienced, and bonding with the baby can suffer in a significant way.  Unwanted pregnancies may lead to different results like induced abortion, miscarriage, molar pregnancy, and ectopic pregnancy (Kallner, & Danielsson, 2016). In this context, the paper discusses a campaign to prevent unplanned pregnancy, emphasizing the persuasion tools and analysis of the persuasion.
The prevention of unwanted, availability of effective contraceptives has transformed lives for children, women, and society. The campaign persuasion tools to be used include appeal top emotion, trust, and authority.  The campaign will also present information in repeating patterns for the audience to remember easily. Unwanted pregnancy can be prevented by avoiding penetration, especially for teens. In cases where individuals are planning to get sexually active, they should be equipped with the necessary contraception options and request their partners to use a condom when engaging in sexual activities. When one is unsure of the birth control pill approach, they can handle emergency contraceptives. 
Campaign /Persuasion Tools
The communicator in the prevention of unintended pregnancy campaign will involve a team of students who will take part in persuading, motivating, and informing behavior change. The campaign will involve organized communication in the mass and interactive media and interpersonal support. The features to be emphasized will include the use of typical effective contraceptive methods to avoid unwanted pregnancies. The message the campaign is trying to send is contraceptives to reduce the risks of unintended pregnancies. The "typical use" effectiveness of contraceptive methods ought to be used in contraceptive counseling. Information on typical use effectiveness is emphasized on the campaign since most providers and women lack such knowledge. Implants and intrauterine contraception are essential in decreasing the degree of unplanned conception. The programs directed to adolescents will involve education and information about abstinence to avoid unplanned conception (Kallner & Danielsson, 2016).). Accurate details on the dangers and advantages of contraception will be presented by the mass media to broaden the current messages concerning avoiding unintended conception. Entertainment programming will be balanced to ensure a mutual understanding of partners precedes sexuality. More advertisements concerning contraception and unwanted conception will be made available to increase the awareness of the campaign.
The message is targeted to educate preadolescent and adolescent girls on making choices to resist external pressure to prevent unintended pregnancies (Nelson & Kakaiya, 2016). It will also encourage individuals to use contraceptives consistently and carefully to prevent unindent conceptions. However, the use of contraceptives ought to be informed, and peers in the community must be supported. The features of the audience are mainly teenagers. Most unwanted conceptions are from unmarried adolescent mothers. The campaign will emphasize that reducing unplanned pregnancies will ease contemporary challenges associated with such concern. However, it will also be inclusive of men, boys and older women. 
The campaign's intended objective is to provide various ways through which unintended pregnancies can be prevented and the consequences of such pregnancies.  The campaign will ensure that knowledge concerning contraception, unplanned conception, and reproductive health is improved.  A series of educational activities and information will be concentrated to females of all ages explaining the available contraceptives approaches and highlighting the frequent occurrence of unplanned conception among women (Nelson & Kakaiya, 2016). Besides, the campaign will ensure that access to contraception is increased to prevent the problem effectively. The campaign will promote increased access to more effective prescription based approaches that require contact with health care experts.  Also, the significant roles played by motivation, feelings, and attitude in contraception and avoiding unplanned pregnancies will be addressed during the campaign (Gilovich, Keltner, Chen, & Nisbett. 2019). The campaign will outline that individuals, motivation, beliefs, and attitudes impact the avoidance techniques and the danger of unintended conception.
Additionally, local programs will be developed and assessed to reduce unintended conceptions.  The programs used in the campaign will discover how to establish societal support for contraception. Individual and community will be the targets for the plan and some will specialize solely at the society level.  Moreover, contraceptive approaches ought to be developed for both males and ladies, and queries concerning how paramount to establish contraceptive facilities will be answered.  The campaign will help understand the antecedents and determinants of conception (Gilovich, Keltner, Chen, & Nisbett. 2019).   It will ensure that women with unwanted pregnancies do not expose the unborn kid to detrimental substances such as alcohol and tobacco. Also, women with children of an unwanted conception will learn the fetus's dangers, such as receiving insufficient resources for health development, abuse, and low birth weight. The campaign will also be aimed at creating awareness to initiate a means of reducing nonmarital childbearing and teenage conceptions and minimizing the levels of abortion. The information and knowledge generated during the campaign will help strengthen the lives of men, children, women, and their families. It will urge individuals to change their behaviors and prefer pregnancies that are consciously desired and purposefully undertaken.  
Overall Analysis of Persuasion Tools
The campaign will adopt different techniques and concepts used to promote the objective. Awareness will be raised through affiliation with the media, influential leaders, and organizations.  Also, forces will be joined with different community and religious teams to promote discussions concerning the prevention of unplanned pregnancies (Gilovich, Keltner, Chen, & Nisbett. 2019). Several materials, such as videos, pamphlets, and online content, will be integrated through innovative marketing approaches and partnerships with the entertainment media.   The campaign will involve influential corporations and their leaders who will assist in addressing the problem. The successful experience will be drawn on the significant efforts made to solve complex public health problems.   The activities will also target the available contraception to men and boys. The bids will be supported by the community and religious institutions, families, and parents since they act as significant sources of education and information concerning family planning and reproductive health. 
Conclusion
In conclusion, effective contraceptives can be used to avoid unintended pregnancy and avoid penetration, especially for teens. Various persuasion tools will be used during the campaign.  The campaign will involve organized communication in the mass and interactive media and interpersonal support. The message is targeted to educate and encourage individuals to use contraceptives consistently and carefully to prevent unindent conceptions. The objectives of the campaign will be improving knowledge concerning reproductive birth, unintended conception, and contraception. It will also have the goal of increasing access to contraception and addressing the significant roles that motivation, attitudes, and feelings play in avoiding unplanned conception and the use of contraception. A diversity of native programs will be developed and evaluated to decrease unplanned pregnancy, and contraceptive approaches will be prepared for both females and males. Various techniques and concepts include joining hands with the media, organizations, religious, and community teams to promote discussions about unintended conception.  
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